
  
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

BUSINESS PUBLICATION CIRCULATION STATEMENT  
FOR THE 6 MONTH PERIOD ENDED JUNE 2011 
(Including Supplementary Data) 
No attempt has been made to rank the information contained in this report in order of importance, since BPA Worldwide 
believes this is a judgment, which must be made by the user of the report. 
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Network World Inc. (IDG) 
492 Old Connecticut Path 
Framingham, MA 01701 
Tel. No.: (508) 766-5301 
Fax No.: (508) 626-2705 
www.networkworld.com 
 
Official Publication of: None 
Established: 1986 
Issues Per Year: 23 
(See Additional Data) 
 

FIELD SERVED 
NETWORK WORLD serves the industries as shown in Paragraph 3a. 

DEFINITION OF RECIPIENT QUALIFICATION 
Qualified recipients are those who meet all the following criteria: 
-Recipients have site purchase influence. 
-With management functions or consultant functions as shown in Paragraph 3a.  

PURPOSE 
Included herein are supplemental analyses of the number of recipients/respondents who indicated 
the following:   
-Total number of sites for which they have purchase influence.   
-Highest level of purchasing responsibility.   
-Involvement in selecting vendors and buying network products and services.  
  

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD 

 Total Qualified Qualified Non-Paid Qualified Paid 

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent 

Individual ______________________ 170,075 100.0 170,075 100.0 - - 

Sponsored Individually Addressed __ - - - - - - 

Membership Benefit _____________ - - - - - - 

Multi-Copy Same Addressee_______ - - - - - - 

Single Copy Sales _______________ - - - - - - 

 TOTAL QUALIFIED CIRCULATION 170,075 100.0 170,075 100.0 - - 

 

AVERAGE NON-QUALIFIED CIRCULATION 

NON-QUALIFIED 
Not Included Elsewhere 

 
Copies 

Other Paid Circulation____________ 386 
Advertiser and Agency ___________ 942 
Rotated or Occasional____________ - 

Allocated for Trade Shows 
 and Conventions_______________ 375 
Digital_________________________ - 
All Other _______________________ 1,269 

 TOTAL 2,972 
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2. QUALIFIED CIRCULATION BY ISSUES FOR PERIOD 

 
2011 Issue 

Number 
Removed 

Number 
Added 

Print Version  
Only 
(A) 

Digital Version  
Only 
(B) 

Total  
Qualified 

 January 10______________________________________________  66 66 153,075 17,000 170,075 
January 24______________________________________________  552 552 153,075 17,000 170,075 
February 7 ______________________________________________  242 242 153,075 17,000 170,075 
February 21 _____________________________________________  262 262 153,075 17,000 170,075 
March 7 ________________________________________________  624 624 153,075 17,000 170,075 
March 21 _______________________________________________  235 235 153,075 17,000 170,075 
April 4__________________________________________________  681 681 153,075 17,000 170,075 
April 18_________________________________________________  162 162 153,075 17,000 170,075 
May 9 __________________________________________________  410 410 153,075 17,000 170,075 
*May 23 _______________________________________________  62,591 62,591 153,075 17,000 170,075 
June 6 _________________________________________________  29 29 153,075 17,000 170,075 
June 20 ________________________________________________  394 394 153,075 17,000 170,075 

TOTAL 66,248 66,248    
   *Analyzed Issue 

Visit www.bpaww.com for the latest audit 
reports, membership information and 
publishing and advertising industry news. 

100 Beard Sawmill Road, Sixth Floor 
Shelton, CT USA 06484-6150 
Phone:  +1 203.447.2800 
Fax:  +1 203.447.2900 
www.bpaww.com 
 
A not-for-profit organization since 1931, BPA 
Worldwide is governed by a tripartite board 
comprised of media owners, advertising 
agencies and advertisers. Headquartered in 
Shelton, Connecticut, USA, BPA has the 
largest membership of any media-auditing 
organization in the world, spanning more than 
30 countries. Worldwide, BPA audits 2,600+ 
media properties—including over 1,500 B-to-B 
publications, more than 350 consumer 
magazines, 150 newspapers, 550+ web sites, 
40 events, email newsletters, databases, 
wireless and other advertiser-supported 
media—as well as 2,700 advertiser and 
agency members.  
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3a. BUSINESS/OCCUPATION BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 23, 2011 
This issue is equal to the average of the other 11 issues in Paragraph two. 

 

BUSINESS/INDUSTRY 
TOTAL     

QUALIFIED 
PERCENT  
OF TOTAL 

Print            
Version  

Only  
(A) 

 
 

Digital           
Version  

Only  
(B) 

IS/IT 
MANAGEMENT  
(SEE NOTE 1) 

BUSINESS 
MANAGEMENT  
(SEE NOTE 2) 

CONSULTANT  
(SEE NOTE 3) 

TECHNICAL        

Communication Carriers (ISP, Telecommn, 
Data Comm, Cable) ____________________  11,012 6.5 9,896 1,116 8,937 1,651 424 

Computer/Network Consultant ___________  26,327 15.5 23,874 2,453 19,178 3,417 3,732 

Manufacturing-Hardware/Software _______  14,602 8.6 13,031 1,571 11,560 2,484 558 

Retailer/Distributor/Wholesaler (computer-
related) ______________________________  3,408 2.0 3,126 282 2,648 629 131 

Service Provider (MSP, BSP, ASP, ESP, Web 
Hosting) _____________________________  10,912 6.4 9,817 1,095 8,868 1,519 525 

VAR/VAD/OEM ________________________  2,722 1.6 2,444 278 1,705 723 294 

Other Technical _______________________  196 0.1 184 12 152 24 20 

NON-TECHNICAL               

Advertising/Marketing/PR/Media 
(Publishing, Broadcast, Online) ___________  4,091 2.4 3,656 435 2,870 1,137 84 

Aerospace/Defense Contractor___________  1,699 1.0 1,507 192 1,432 192 75 

Agriculture/Forestry/Fisheries ___________  708 0.4 655 53 567 134 7 

Business Services/Consultant ___________  4,978 2.9 4,574 404 3,436 1,212 330 

Construction/Architecture/Engineering ____  3,585 2.1 3,257 328 2,915 592 78 

Education ____________________________  18,695 11.0 16,846 1,849 16,266 1,588 841 

Finance/Banking/Accounting ____________  8,727 5.1 7,828 899 7,372 1,169 186 

Government-Federal (including Military)____  8,655 5.1 7,622 1,033 7,431 981 243 

Government-State/Local ________________  10,619 6.3 9,351 1,268 9,301 1,089 229 

Healthcare/Medical/Pharmaceutical/Bio-
Tech ________________________________  11,612 6.8 10,505 1,107 10,286 1,124 202 

Insurance/Real Estate/Legal ____________  4,886 2.9 4,394 492 4,181 584 121 

Manufacturing & Process Industries_______  9,071 5.3 8,152 919 7,778 1,155 138 

Mining/Oil/Gas________________________  753 0.4 687 66 656 80 17 

Retailer/Wholesaler/Distributor (non-
computer) ____________________________  5,589 3.3 5,110 479 4,622 872 95 

Transportation/Utilities (Energy, Water, etc.)  4,794 2.8 4,318 476 3,987 691 116 

Travel/Hospitality/Entertainment/ 
Recreation ___________________________  2,317 1.4 2,134 183 1,964 322 31 

Other Non-Technical ___________________  117 0.1 107 10 93 18 6 

TOTAL QUALIFIED CIRCULATION    170,075 100.0 153,075 17,000 138,205 23,387 8,483 

PERCENT 100.0  90.0 10.0 81.3 13.7 5.0 

Note 1: IS/IT Management includes Executive IT (CIO/CTO/CSO/EVP/SVP/VP), IT Management (Director/Manager), Applications Development, Data Center Management, Network/Systems 
Management, Programming/Systems Analyst/Architect, Security/Compliance, Systems Engineering, Telecommunications. 
Note 2: Business Management includes Corporate Management (CEO/COO/President/GM/VP), Finance Management (CFO/Control/Treasurer), Other Management. 
Note 3: Consultants include Consultant/Integrator 
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SUPPLEMENTARY DATA FOR ISSUE OF MAY 23, 2011 
This is an analysis of 170,075 or 100% respondents who indicated the total number of sites for which they have purchasing influence. (See question 5 on questionnaire) These 
data are presented for statistical and marketing purposes only. 
NUMBER OF SITE PURCHASING INFLUENCE 

NUMBER OF SITES PURCHASING INFLUENCE 
TOTAL  

RESPONDENTS 
PERCENT OF  

TOTAL QUALIFIED 

*100+ SITES ____________________________________________________________  16,167 9.5 
*50-99 SITES ___________________________________________________________  8,654 5.1 
*10-49 SITES ___________________________________________________________  32,525 19.1 
*2-9 SITES ______________________________________________________________  57,294 33.7 
*1 SITE_________________________________________________________________  55,435 32.6 

TOTAL  170,075 100.0 

*ALL NETWORK WORLD RECIPIENTS MUST HAVE RESPONDED TO THE SITE PURCHASING QUESTION ON OUR QUALIFICATION FORM. 

ADDITIONAL DATA FOR ISSUE OF MAY 23, 2011 
This is an analysis of 168,861 or 99.3% of qualified recipients who responded to question "What is the estimated number of employees in your entire organization?" (See 
question 3 on the questionnaire). These data are presented for statistical and marketing purposes only. 
NUMBER OF EMPLOYEES IN ENTIRE ORGANIZATION 

EMPLOYEES IN ENTIRE ORGANIZATION 
TOTAL  

QUALIFIED 
PERCENT OF                                     

TOTAL QUALIFIED 

Over 20,000______________________________________________________________  25,236 14.8 

10,000 to 19,999 _________________________________________________________  9,837 5.8 

1,000 to  9,999 ___________________________________________________________  39,043 23.0 

Up to 1,000 ______________________________________________________________  94,745 55.7 

Information Not Available ___________________________________________________  1,214 0.7 

 TOTAL EMPLOYEES 170,075 100.0 

 

SUPPLEMENTARY DATA FOR ISSUE OF MAY 23, 2011 
This is an analysis of the 158,320 or 93.1% of respondents who indicated their hightest level of purchase responsibility. (See question 4b on questionnaire.) These data are 
presented for statistical and marketing purposes only. 
SCOPE IN PURCHASING DECISIONS FOR NETWORK PRODUCTS AND SERVICES 

SCOPE IN PURCHASING TOTAL RESPONDENTS 
PERCENT OF   

TOTAL QUALIFIED 

ENTIRE/MULTI-NATIONAL ENTERPRISES, DIVISIONS/ MULTIPLE DIVISIONS __________  103,953 61.1 
DEPARTMENT/ MULTIPLE DEPARTMENTS______________________________________  54,367 32.0 

TOTAL SCOPE 158,320 93.1 

SUPPLEMENTARY DATA FOR ISSUE OF MAY 23, 2011 
This is an analysis of the 162,229 or 95.4% respondents who indicated all the different ways they are involved in selecting vendors and buying network products and services. 
(See question 4a on questionnaire.) Since any one respondent may have checked more than one response, the total of these categories may exceed the total circulation and 
should not be added together. These data are presented for statistical and marketing purposes only. 
INVOLVEMENT IN PURCHASING DECISIONS FOR NETWORK PRODUCTS AND SERVICES 
 

INVOLVEMENT IN PURCHASING TOTAL RESPONDENTS 
PERCENT OF 

TOTAL QUALIFIED 
Authorize/Approve Purchase ___________________________________________  93,402 54.9 
Evaluate/Recommend Products, Brands__________________________________  135,228 79.5 
Specify Features/Technical Req_________________________________________  110,468 65.0 
Determine Need to Purchase ___________________________________________  105,540 62.1 
Create IT Strategy ____________________________________________________  90,521 53.2 

TOTAL INVOLVEMENT 162,229 95.4 
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3b. QUALIFICATION SOURCE BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 23, 2011 

 Qualified Within 

QUALIFICATION SOURCE 1 Year 2 Years 3 Years 

Print      
Version      

Only  
(A) 

Digital   
Version      

Only  
(B) 

Total  
Qualified Percent 

I. Direct Request:___________________________________________________________ 170,075 - - 153,075 17,000 170,075 100.0 
II. Request from recipient’s company: __________________________________________ - - - - - - - 
III. Membership Benefit: ______________________________________________________ - - - - - - - 
IV. Communication from recipient or recipient’s company (other than request): ________ - - - - - - - 
V. TOTAL – Sources other than above (listed alphabetically): _______________________ - - - - - - - 

Association rosters and directories __________________________________________ - - - - - - - 
Business directories ______________________________________________________ - - - - - - - 
Manufacturer’s, distributor’s, and wholesaler’s lists ____________________________ - - - - - - - 
Other sources ___________________________________________________________ - - - - - - - 

VI. Single Copy Sales: ________________________________________________________ - - - - - - - 
TOTAL QUALIFIED CIRCULATION 170,075 - - 153,075 17,000 170,075 100.0 

 PERCENT 100.0 - - 90.0 10.0 100.0  

 
 
 

3c. MAILING ADDRESS BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 23, 2011 

MAILING ADDRESS 

Print 
Version  

Only  
(A) 

Digital 
Version  

Only  
(B) 

Total  
Qualified Percent 

Individuals by name and title and/or function _____________________  153,075 17,000 170,075 100.0 
Individuals by name only ______________________________________  - - - - 
Titles or functions only _______________________________________  - - - - 
Company names only ________________________________________  - - - - 
Multi-Copy Same Addressee copies _____________________________  - - - - 
Single Copy Sales ____________________________________________  - - - - 

  TOTAL QUALIFIED CIRCULATION 153,075 17,000 170,075 100.0 
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Maine ___________________  535 88 623   
New Hampshire ___________  799 138 937   
Vermont__________________  298 54 352   
Massachusetts ____________  4,428 786 5,214   
Rhode Island______________  510 80 590   
Connecticut_______________  2,078 307 2,385   

 NEW ENGLAND 8,648 1,453 10,101 6.0 
 New York ________________  10,360 1,297 11,657   
 New Jersey _______________  5,701 965 6,666   
 Pennsylvania _____________  6,996 651 7,647   

 MIDDLE ATLANTIC 23,057 2,913 25,970 15.3 
 Ohio ____________________  6,180 607 6,787   
 Indiana __________________  2,709 260 2,969   
 Illinois ___________________  7,438 702 8,140   
 Michigan_________________  4,217 415 4,632   
 Wisconsin________________  3,214 341 3,555   

 EAST NO. CENTRAL 23,758 2,325 26,083 15.3 
 Minnesota _______________  3,194 313 3,507   
 Iowa ____________________  1,720 176 1,896   
 Missouri _________________  3,228 321 3,549   
 North Dakota _____________  486 44 530   
 South Dakota_____________  477 53 530   
 Nebraska ________________  1,320 138 1,458   
 Kansas __________________  1,663 198 1,861   

 WEST NO. CENTRAL 12,088 1,243 13,331 7.8 
 Delaware ________________  480 52 532   
 Maryland ________________  4,684 465 5,149   
 Washington, DC ___________  2,619 302 2,921   
 Virginia __________________  6,333 659 6,992   
 West Virginia _____________  688 60 748   
 North Carolina ____________  4,436 436 4,872   
 South Carolina____________  1,688 149 1,837   
 Georgia__________________  4,244 441 4,685   
 Florida __________________  7,635 724 8,359   

 SOUTH ATLANTIC 32,807 3,288 36,095 21.2 

______________ 
 

Kentucky ________________  1,738 168 1,906   
Tennessee ______________  2,725 292 3,017   
Alabama ________________  1,982 193 2,175   
Mississippi ______________  851 86 937   

 EAST SO. CENTRAL 7,296 739 8,035 4.7 
Arkansas ________________  970 104 1,074   
Louisiana________________  1,237 119 1,356   
Oklahoma _______________  1,546 166 1,712   
Texas ___________________  9,875 1,084 10,959   

 WEST SO. CENTRAL 13,628 1,473 15,101 8.9 
Montana ________________  494 47 541   
Idaho ___________________  671 79 750   
Wyoming ________________  249 35 284   
Colorado ________________  2,927 364 3,291   
New Mexico______________  730 104 834   
Arizona _________________  2,258 270 2,528   
Utah____________________  1,442 169 1,611   
Nevada _________________  808 93 901   

 MOUNTAIN 9,579 1,161 10,740 6.3 
Alaska __________________  310 43 353   
Washington______________  3,227 368 3,595   
Oregon__________________  1,671 211 1,882   
California________________  16,299 1,698 17,997   
Hawaii __________________  575 65 640   

 PACIFIC 22,082 2,385 24,467 14.4 
 UNITED STATES 152,943 16,980 169,923 99.9 

U.S. Territories ___________  87 17 104   

Canada _________________  - - -   
Mexico__________________  - - -   
Other International________  - - -   

APO/FPO ________________  45 3 48   

 TOTAL QUALIFIED 
CIRCULATION 153,075 17,000 170,075 100.0 

 

4. GEOGRAPHICAL BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 23, 2011 

 
State  

Print 
Version  

Only  
(A) 

Digital 
Version  

Only  
(B) 

Total 
Qualified 

 
Percent  

 
State  

Print 
Version  

Only  
(A) 

Digital 
Version  

Only  
(B) 

Total 
Qualified 

 
Percent 
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ADDITIONAL DATA 

METHOD OF DISTRIBUTION: 
All qualified circulation conforms to the field served and definition of recipient’s qualification, as reported. Print copies are distributed via postal services or other carriers. Recipients 
who request the digital version are notified via email when the version is available. 

STATEMENT OF CONTENT PLATFORM: 
Enhanced – Editorial is retained from the original edition and is redesigned and/or supplemented.  

CHANGE IN FREQUENCY: 
Effective with the January 10, 2011 issue, NETWORK WORLD changed its frequency from 24 to 23 issues per year. 

www.bpaww.com

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD – PRINT VERSION ONLY  

 Total Qualified Qualified Non-Paid Qualified Paid 

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent 

Individual _____________________  153,075 100.0 153,075 100.0 - - 

Sponsored Individually Addressed _  - - - - - - 

Membership Benefit ____________  - - - - - - 

Multi-Copy Same Addressee ______  - - - - - - 

Single Copy Sales ______________  - - - - - - 

 TOTAL QUALIFIED CIRCULATION 153,075 100.0 153,075 100.0 - - 

 

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD – DIGITAL VERSION ONLY 

 Total Qualified Qualified Non-Paid Qualified Paid 

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent 

Individual _____________________  17,000 100.0 17,000 100.0 - - 

Sponsored Individually Addressed _  - - - - - - 

Membership Benefit ____________  - - - - - - 

Multi-Copy Same Addressee ______  - - - - - - 

Single Copy Sales ______________  - - - - - - 

 TOTAL QUALIFIED CIRCULATION 17,000 100.0 17,000 100.0 - - 

 

AVERAGE ANNUAL AUDITED QUALIFIED CIRCULATION AND CURRENT UNAUDITED 
CIRCULATION STATEMENTS 

 
Audited  

Data 
Audited  

Data 
Audited  

Data 
Audited  

Data 
Circulation 

Claim 
Circulation 

Claim 

6-Month Period Ended: 

July -
December 

2008 

January -
June  
2009 

July -
December 

2009 

January -
June  
2010 

July -
December 

2010* 

January -
June  

2011* 

Total Audit Average 
Qualified _______ 170,075 170,075 170,075 170,075 170,075 170,075 
Qualified Non-Paid 
Total__________ 170,075 170,075 170,075 170,075 170,075 170,075 

 Print Version Only _ 153,075 153,075 153,075 153,075 153,075 153,075 
 Digital Version 
Only _________ 17,000 17,000 17,000 17,000 17,000 17,000 

Qualified Paid Total _ - - - - - - 
 Print Version Only _ - - - - - - 
 Digital Version 
Only _________ - - - - - - 

Post Expire Copies 
included in Total 
Qualified Circulation_ **NC **NC **NC **NC **NC **NC 
Average Annual 
Order Price ______ **NC **NC **NC **NC **NC **NC 

*NOTE: July 2010 – June 2011 data is unaudited. With each successive period, new data 
will be added until six 6-month periods are displayed. 
**NC = None Claimed. 
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QUESTIONNAIRES USED BY PUBLICATION TO ELICIT SUPPLEMENTARY DATA: 

www.bpaww.com
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PUBLISHER’S AFFIDAVIT 

We hereby make oath and say that all data set forth in this statement are true. 

 Debbie Winders, VP Circulation 

 Andrea D'Amato, Publisher 

(At least one of the above signatures must be that of an officer of the publishing company or its 
authorized representative.) 

IMPORTANT NOTE: 

This unaudited circulation statement has been checked against the previous audit report. 
It will be included in the annual audit made by BPA Worldwide. 

 
Date signed June 24, 2011 

State Massachusetts 

County Middlesex 

Received by BPA Worldwide June 24, 2011 

Type PSJ 

ID Number N055Y0J1 

Recycled PaperCopyright © 2011 BPA Worldwide. All rights reserved. www.bpaww.com 


